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- These operating procedures must be performed by all employees and contractor:
to ensure compliance with the applicable provisions of the Communications Act
of 1934, as amended, and the rules and policies of the Federal Communications
Commission (FCC) related to outbound call centers.

All employees and contractors must take the following steps before participating
in any outbound call center operations:

1. Read the Compliance Manual carefully, follow the requirements therein
and observe the prohibitions and mandates regulating outbound phone
calls.

2. Understand the FCC riles and regulations governing the “Stir/Shaken”
procedures adopted by Global UC, Inc.

3. Understand the process and terminology compiling the “Stir/Shaken”
procedures adopted by Globa UC, Inc.

4. Ensure all contractors follow and abide by Global UC, Inc’s “Stir/Shaken”
procedures.

5. Ensure all contractors understand and follow the FCC rules and regulations
governing outbound calls. 4

6. Report any FCC violations immediately to the FCC and your supervisor
within 15 days of discovery.

| hereby acknowledge that | have read and understand the following Global UC
Inc procedures and will comply with the FCC Regulations governing outbound
phone calls. 1 will report any violations immediately (within 15 days) to the FCC.

Rickey Rcee
i \ .
Print Name Signature " Date

mantg@ rZ ,[):I /0@. l U(/glg -

Title / Company Name




Global UG STIRISHAKEN Procedures

How does STIRISHAKEN work?

F ' i i i their
In a STIR/SHAKEN call; the originating service provider 5|gns“(or ?‘?Je':ﬁ :‘0 th
 relationship with the caller and their right to use the g@]__l]ﬂ______

There are 3 levels of attestation that can be applied to a call:

Full or “A” Attestation:

The se}vice provider knows the customer and their right to use the phone number.

Partial or “B” Attestation:

The service provider knows the customer but not the source of the phqne number.

Gateway or “C” Attestation:

. The service provider has originated the call onto the network but can't authenticate the-
call source e.g., international gateway. -
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STIRISHAKEN: The ABCs of Attestation and Analytics

Incs in re signed with
Today, calls from Global UC, Inc's customers using our phone_numtiel;s are signe
Sl D’; ‘A’ attestation, and all other calls are signed with a partial or B’ attestatu:tp.“V\!e
continue to advocate and push for solutions that wil elevate attestation for partially
" signed but valid traffic.

iy
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A STIRISHAKEN Call Flow

When a call is made, a SIP INVITE is initiated by the calling party. The originating
service provider receives it and checks the source of the call and calllmg number to
determine the attestation level. : '

The originating service provider uses én authentication service to create an encrypted '
SIP identity header that includes the: o

Calling number

Number being called

Current date and timestamp

Attestation level

A unique origination Identifier for traceback

¢t & o0 o

Then, the SIP Invite, along with the SIP identity header, is sent to the terminating
provider, who passes the SIP invite to a verification service. '

If the call passes verification, the terminating provider determines whether to complete

or block the call based on the attestation level and, potentially, other factors such as
their own call analytics. : : .



RELATED TERMS

Attestation

n a STIRISHAKEN call, the originating service provider signs (or attests) to their
- relationship with the caller.and their right to use the calling number.

Robocalling

e o g ot pdialing systems to make
“Robocalling” is a term that has been coined to describe the use of autodia .
automated calls that deliver prerecorded voice messages. To learn more, please see our Call

Diversion

Diversion (also known as call forwarding) is a transfer of a telephone call to another
destination.robocalling glossary page. '

NANP -

+ The North American Numbeﬁng Plan, or NANP, is the telephone numbering plan for the !’STN
(Public Switched Telephone Network) for World Zone 1, one of the nine international calling
code regions defined by the International Telecommunication Union (ITU). World Zone 1

comprises twenty-countries, mainly in North America and the Caribbean. To leam more, please
see our NANPA glossary page. '

Central TN Database

This solution is envisioned to be an industry-authorized repository of TNs mapped to
participating enterprises, with each enterprise assigned a unique identifier. The idea is that the
carrier or IVoIP provider supplying phone number resources would update the database when
an enterprise requests a hew number, and the originating service provider would access the
database fo confirm the enterprises’ right to use that TN. It would include any delegated
authorities for the enterprise as well, suchas a 3rd-party contact center. To learn more, please
see our blog post about when you need to sign your own calls. :

TRACED Act

The TRACED (Telephone Robocall Abuse Criminal Enforcement and Detertence) Act is a piece
of bipartisan legislation that was signed into law on December 31, 2019. The Act seeks to
increase enforcement against telemarketers and scammers making illegal robocalls, and among -
other things, requires the FCC to establish a call authentication framework and mitigation criteria

aimed at preventing the ultimate delivery of fraudulent calls to end-users. To learn more, please
* see our TRACED Act glossary page. '



VERSTAT

The header containing the verification results prod

uced by the STH-VS (ST Verification Service).

mummw,mm*




PART 64 - MISCEILANEOUS'RULES'RELATING TO COMMON CARRIERS |

‘Subpart L — Restrictions on Telemarketing, Telephone Sohcitaﬁon, and
Facsimile Advertising

64.1200 _ Delivery resirictions.
(a) No person or entity may:

(1) Initiate any telephione call (other than a call made for emergancy purposes or dlxmh‘nlf
. with the prior express consent of the called party) usmg an automatic telephone dialing
system or an artificial or prerecorded voice,

(i) To any emergency telephone line, mcludmg any 911 line and an)[ emergency line ofa
hospital, medical physician or service office, health care facility, poison control center, or
fire protéction or law enforcement agency; '

(ii) To the telephone line of any guest room or patlent room of a hosp1tal health care
facility, elderly home, or similar establishment; or

(i) To any telephone number assigned to a paging service, cellular telephone service,
specialized mobile radio service, or other radio common cartier service, or any service
for which the called party is charged for the call;’

(iv) A person will not be linble for violating the prohibition in paragraph (a)(l)(m) when
the call is placed to a wireless number that has been ported from witeline service and
such call is (A) a voice call; (B) not knowingly made to a wireloss number; and (C) made

within 15 days of the porting of the number from wireline to wireless service, provided

the number is not already on the nationsl do-not-call reglsn'y or caller’s company-speclﬁc
do-not-call list, , «

(2) Initiate any telephone call to any residential line using an artificial or, prerecorded

:rl:nce ;;) deliver 2 message without the prior express consent of the called party, unless
e cal

(i) Is made for emergency purposes,
(ii) Is not made for a commercial purpose,

(iii) Is made for a commercxal purpose but does not include or introduce an unsohclted
advertisément or consutute a.telephone sohcxtanon,

(iv) Is made to any person with whom the caller has an established business relationship

‘This summary of the Commission’s rules is provided for convenience only. Indmduals should
also refer to the rules in the Code of Federal Regulations at hitp://WWW.gpOACCESE.LOV.



at the time the call is made, or
(v) Is made by or on behalf of a tax-exempt nonprofit organization.

(3) Use a telephone facsimile michine, computer, ot other deviee to send an unsolicited
advertisement to & telephone facsimile machine, unless-

(i) The unsolicited advertisement is from a sender with an es:cablisheki business
relationship, as defined in paragraph (£)(5) of this section, with the recipient; and

(ii) The sender obtained the nuniber of the telephone facsimile machine through —

(A) The voluntary communication of such number by the recipient directly to the sender, .
within the context of such established business relationship; or

(B) A directory, advertisement, or site on the Internet to-which the recipient voluntarily
agreed to make available its facsimile number for public distribution. Ifa sender obtains
the facsimile number from the recipient’s own directory, advertisement, or internet site, 1t
will be presumed that the number was voluntarily made available for public distribution,
unless such materials explicitly note that unsolicited advertisements are not accepted at
the specified facsimile number. If a sender obtains the facsimile number from other
sources, the sender must take reasonable steps to verify that the recipient agreed to make
the number available for public distribution. ' .

(C) This clause shall not apply in the case of an unsolicited advertisement that is sent
based on an established business relationship with the recipient that was in existence
before July 9, 2005 if the sender also possessed the facsimile machine number of the
recipient before July 9, 2005. There shall be a rebuttable presumption that if a valid
established business relationship was formed prior to July 9, 2005, the sender possessed
the facsimile number prior to such date as well; and :

(iid) ﬂl-e advertisement contains a notice that informs the recipient of the ability and means
to avo!d ﬁ;t!ue unsolicited advertisements, A notice contained in an advertisement
complies with the requirements under this paragraph only if -

(A) The notice is clear and conspicuous and on the first page of the advertisement;

(B) The notice states that the recipient may make a tequest to the sender of the

. advertisement not to send any fiture advertisements to a telephone facsimile machine or
macl}mes and that failure to comply, within 30 days, with such a request meeting the

requirements under paragraph (a)(3)(v) is unlawful; : :

(C) The notice sets forth the requirements for an opt-out request under paragtaph
 (@)(3)(v) of this section; ‘

(D) The notice includes—

A}

This summary of the Commission’s tules is provided for convenience only, Individuals should
also refer to the rules in the Code of Federal Regulations at http://www.gpoaccess.gov.



(1) A domestic contact telephone mumber and facsimile machine number for the recipient
to jcransmit such a request to the sender; and :

(2) X neither the required telephone number or facsimile machine nurber isa toll-free
sumber, a separate cost-free mechanism including a Web site address or e-mail address, -
for a recipient to transmit a request pursuant {0 such notice to the sender of the .
advertisement. A local telephone number also shall constitute a cost-free mechanism so -
long as recipients are local and will not incur any long distance or other separate charges
for calls made to such number; and

(E) The telephone and facsimile numbers and cost-froe mechanism identified in the
notice must permit an individual or business to make an opt-out request 24 hours a day, 7
daysaweek. : L

(iv) ‘A facsimile advertisement that is sent to:a recipient that has providekl prior 9xpre§s
jnvitation or permission to the sender must include an opt-out notice that complies with
the requirements in paragraph (a)(3)(iii) of this section. ' '

(v) A request not to send future unsolicited advertiserents to a telephone facsimile
machine complies with the requirements under this subparagraph onty if —

(A) The requeét identifies the telephone number or numbers of the telephone facsimile
machine or machines to which the request relates; o

(B) The request is made to the telephone number, facsimile number, Web site address or
cfmall- address identified in the sender’s facsimile advertisement; and ‘ .

(C) The person making the request has not, subsequent to such request, provided express
invitation or permission to the sender, in writing or otherwise, to sénd such ‘ :
advertisoments to such person at such telephone facsimile machine.

(vi) A sender that receives a request not to send future unsolicited advertisements that
complies with paragraph (a)(3)(v) of this section must honor that request within the
short_es.t reasonable time from the date of such request, not to exceed 30 days, and is
prohibited from sending unsolicited advertisements to the recipient unless the recipient
subsequently provides prior express invitation or permission to the sender. The
recipient’s opt-out request terminates the established business relationship exemption for
purposes of sending future unsolicited advertisements. If such requests are recorded or
maintained by a party other than the sender on whose behalf the unsolicited -

~ advertitsement is sent, the sender will be liable for any failures to bonor the opt-out
request, , '

(vif) A facsimile broadcaster will be liable for violations of paragraph (a)(3) of this
section, including the inclusion of opt-out notices on unsolicited advertisements, if it
demon.strates a high degree of involvement in, or actual notice of; the unlawful activity
and fails to take steps to prevent such facsimile transmissions. - '

This summary of the Commission’s rules is provided for convenience only. Tndividuals should
also refer to the rules in the Code of Federal Regulations at hitp:/www.gpoaccess.gov.



(4) Use an automatic telephone dialing system in such a way that two or more telephone
lines of & multi-line business are engaged simultaneonsty.

(5) Disconnect an unanswered telemarketing call prior to at least 15 seconds or four (4)
rings. '

(6) Abandon more than three percent of all telemarketing calls,i,t.ha:t are answereedctléwéeulg a
person, measured over a 30-day period. A call is “phandoned’™if it 1’s x}ot co;m ot
five sales representative within two (2) seconds of the called person S complete 'greth g-
Whenever a sales representative is not available to speak with the person answering ; ; 4
call, that person must receive, within two (2) seconds after the called person’s co:lx‘xp e
greeting, a prerecorded identification message that states only the name and telep! On:that
number of the business, entity, or individual on whose behalf the call was placed, an

the call was for “telemarketing purposes.” The telephone number 0 pg:oyldeq must 0
permit any individual to make a do-not-call request during regular ‘business hours for the
duration of the telemarketing campaign. The telephone number may fot be a 900-
number or any othet number for which charges exceed local ot long distance .
transmission charges. The seller or telemarketer must maintain records establishing
compliance with patagraph (a)(6) of this section, ' o

(i) A call for telemarketing purposes that delivers an artificial or prerecm:ded voice
‘message to a residential telephone line that is assigned to a person who either has granted
prior express consent for the call to be made or bas an established business xzelattqns}np
with the caller shall not be considered an abandoned call if the message begins within
two (2) seconds of the called person’s completed greeting.

(ii) Calls made by or on behalf of tax-exempt nonprofit organizations are not covered by
paragraph (a)(6) of this section. :

(7) Use any technology to dial any telephone number for the purpose of determining
whether the line is a facsimile or voice line. '

(b) All artificial or prerecorded telephone messages shall:

. (1) At the beginning of the message, state clearly the identity of the business, individual,
pr_qthet entity that is responsible for initiating the call. Ifa business is responsible for
initiating the call, the name under which the entity is registered to conduct business with

,thczl State Corporation Commission (or comparable regulatoty authority) must be stated,

(2) During or after the message, state clearly the telephone number (other than that of the
antodialer or prerecorded message player that placed the call) of such business, other
entity, or individual, The telephone number provided may not be a 900 number or any
other number for which charges exceed local or long distance transmission charges. For
telemarketing messages to residential telephone subscribers, such telephone number must

This summary of the Commission’s rules is provided for convenienc§ only. Individuals should
also refer to the rules in the Code of Federal Regulations at hitp://www,gp0access.gov.



permit any individual to make a do-not-call request during regular business hours for the
duration of the telemarketing canpaign. .

(c) No person or entity shall initiate any telephone golicitation, as defined 'in paragraph
(£)(12) of this section, to:

(1) Any residential telephone subscriber before the hour of 8 a.m. ot after 9 p.m. (local’

time at the called party’s location), or '

(2) A residential telephone subscriber who has registosed his or her telephorie number on
the national do-not-call registry of persons who do not wish fo recelve tel_ephonc? .
solicitations that is maintained by the federal government. Such dq-nob-call registrations
must be honored for a period of 5 years, Any person or entity making telephone
solicitations (or on whose behalf telephone solicitations are made) will not be liable for

" violating this requirement if: '

(i) 1t can demonstrate that the violation is the result of error and that as part of its routine
business practice, it meets the following standards: '

(A) Waitten procedures, Tt has established and implemented written procedures to
comply with the national do-not-call rules;

(B) Training of personnel, Jt has trained its personnel, and any entity assisting in its
compliance, in procedures established pursnant to the national do-not-call rules;

. (C) Recording. It has maintained and recorded a list of telephone mumbers that the seller
may not contact;

‘ (D)' Accessing the national do-not-call database. Tt uses a process to prevent telephone
solicitations to any telephone number on any list established pursuant to the do-not-call
rules, employing a version of the national do-not-call registry obtained from the
administrator of the registry no more-than 31 days prior to the date any call is made, and
maintains records documenting this process; and .

(E) Purchasing the national do-not-call database. It uses a process to ensure that it does
not sell, rent, lease, purchase or use the national do-not-call database, or any part thereof,
for any purpose except compliance with this section and any such state or federal law to
prevent telephone solicitations to telephone numbers registered on the national database.
It purchases access to the relevant do-not-call data from the administrator of the national
database and does not participate in any arrangement to share the cost.of accessing the
national database, including any arrangement with telemarketers who ay not divide the
costs to access the national database among various client sellers; or

(ii) It has obtained the subscriber’s prior express invitation or permission, Such
permission must be evidenced by a signed, written agreement between the consumer and

' This summary of the Commission’s rules is provided for convenience only. Individuals should
also refer to the rules in the Code of Federal Regulations at hitp://www.gpoaccess.gov.



seller which states that fhe consumer agrees to be contacted by this seller and includes the -
telephone number to which the calls may be placed; or

(iiil) The telemarketer making the call has a personal relationship with the recipient of the
call, ' o : _

(d) No person ot entity shall initiate any call for telemarketing purposes to a residential
telephone subscriber unless such person or entity has instituted procedures for
maintaining a list of persons who request not to receive telemarketing calls made by or on
belialf of that person or entity. The procedures instituted must meet the following
minimum standards: : t .

(1) Witten policy. Persons or entities making calls for telemarketing purposés must have
a written policy, available upon demand, for maintaining a do-not-call list.

(2) Training of personnel engéged in telemarketing. Personnel engaged in any aspect of
telemarketing must be informed and trained in the existence and use of the do-not-call
list.

(3) Recording, disclosure of do-not-call requests. If a person or entity making a call for
telemarketing purposes (or on whose behalf such a call is made) receives a request from a
residential telephone subscriber not to receive calls from that person or entity, the person
or entity must record the request and place the subscribet’s name, if provided, and
telephone number on the do-not-call list at the time the request is made. Personsor
entities making calls for telemarketing purposes (or on whose behalf such calls are made)
must honor a residential subsctiber’s do-not-call request within a reasonable time from
the date such request is made. This period may not exceed thitty days from the date of
such Tequost. If such requests are recorded or maintained by a party other than the person
or entity on whose behalf the telemarketing call is made, the person or entity on whose |
behalf the telemarketing call is made will be liable for any failutes to honor the do-not-
call request. A person or entity making a call for telemarketing purposes must obtain a
consumer’s prior express permission to share or forward the consumer’s request not to be

called to a party other than the person or entity on whose behalf a telemarketing call is
made or an affiliated entity.

(4) 1dentification of sellers and telemarketers. A person or entity making a call for
telemarketing purposes must provide the called party with the name of the individual
caller, the name of the person or entity on whose behalf the call is being made, and a
telephone number or address at which the person or entity may be contacted. The
telephone number provided may not be a 900 number or any other number for which
charges exceed local or long distance transmission charges.

(5) Affiliated persons or entities. In the absence of a specific request by the subscriber to
the contrary, a residential subscribet’s do-not-call request shall apply to the pariicular
business entity making the call (or on whose behalf a call is made), and will not apply to

This summary of the Commission’s rules is provided for convenience only. Individuals should
also refer to the rules in the Code of Federal Regulations at http://www.gpoaccess.gov,



affiliated entitics unless the consumer reasonably would expect them to be included given
 the identification of the caller and the product being advertised. .

(6) Maintenance of do-not-call lists. A person or entity making calls for telemarketing
purposes must maintain a record of a consumer’s fequest not 0 reCeIVe further .
telemarketing calls. A do-not-call request must be honored for 5 years from the time the
request is made.

(M Tax;exempt nonprofit ofganizations are not required to comply' with 64.1200(d).

(¢) The rules set forth in sections 64.1200(c) and 64. 1200(d) are applicable to any person
or entity making telephone solicitations or telemarketing calls to wireless telephione
sumbers to the extent described in the Commission’s Report and Order, CG Docket No,
02-278, FCC 03-153, “Rules and Regulations Implementing the Telephone Consumer
Protection Act of 1991.” '

(f) As used in this section:

(1) The terms antomatio telephone dialing system and autodialer mean equipment which
has the capacity to store or produce telephorie numbers o be called using a random or
sequential number generator and to dial such numbers. ' ’

. (2) The term glear and conspicuous for purposes of patagraph (2)(3)(ii)(A) of this section

means a notice that would be apparent to the reasonable consumer, separate and

~ distinguishable from the advertising copy or other disclosures, and placed at either the top
" or bottom of the facsimile. ' ' :

. (3) The term emergency purposes means calls made necessary in any situation affecting

the health and safety of consumers. .
(4) The term established buginess relationship for putposes of telephone solicitations
means a prior or existing relationship formed by a volutary two-way communication
between a person or entity and a residential subscriber with or without an exchange of
consideration, on the basis of the subscriber’s purchase or transaction with the entity
 within the eighteen (18) months immediately preceding the date of the telephone call or
on the basis of the supscriber’s inquiry or application regarding products or services °
offered by the entity within the three months immediately preceding the date of the call,
which relationship has not been previously terminated by either party.

(i) The subscriber’s seller-specific do-not-call request, as set forth in paragraph (d)(3) of
this section, terminates an established business relationship for purposes of telemarketing
and telephone solicitation even if the subscriber continues to do business with the seller.

(ii) The subscriber’s established business relationship with a particular business entity
does not extend to affiliated entities unless the subsecriber would reasonably expect them
to be included given the nature a%nd type of goods or services offered by the affiliate and

This summary of the Commission’s rules is provided for convenience only. Individuals shouid
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the identity of the affiliate.

(5) The term established business relationship for purposes of paragraph (2)(3) on the
sending of facsitile advertisements means a prior or existing ;elaﬁonsm.l) formed by a
voluntaty two-way communication between a person or entity and a business or
residential subscriber with or without an exchange of consideration, on the basis pf an
inquiry, application, purchase or transaction by the business or residential subscriber
regarding products or services offered by such person or entity, which relationship has
not been previously terminated by either party. '

(6) The term facsimile broadcaster means a person or entity that transmits messages to
telephone facsimile machines on behalf of another person or entity for a fee.

(7) The term geller means the person or éntity on whose behalf a telephone call or
message is initiated for the purpose of encouraging the purchase or rental of, or -
investment in, property, goods, or services, which is {ransmitted to any person.

(8) The term gender for purposes of paragraph (2)(3) means the pexson or entity on whose
behalf a facsimile unsolicited advertisement is sent or whose goods or services are
| advertised or promoted in the unsolicited advertisement. ’

(9) The term telemarketer means the person or entity that initiates 2 telephone call or
message for the putpose of encouraging the purchase or rental of, or investment in,
property, goods, or services, which is transmitted to any person.

(10) The term telemarketing means the initiation of a telephone call or tnessage for the
putpose of epcouraging the purchase or rental of, or investment in, property, goods, of
services, which is transmitted to any person. . ‘ :

11 Tl}e term: telgpm hone facsimile machine means equipment which has the capacity to
tr-anscnbe text or images, or both, from paper into an electronic signal and fo transmit that
sigoal over a regular telephone line, or to trapscribe text ot images (or both) from an
electronic signal received over a regular telephone line onto paper. '

(12) The term telephone solicitation means the initiation of  telephon call or message
for the purpose of encouraging the purchase ot rental of, or investment in, property,

goods, or services, which is transmitted to any person, but such term does not include a
call or message:

(@ To any person with ‘rhat person’s prior express invitation or permission;

(i) To any persc;n with whom the caller has an establ_ished ‘business relétionship; or

(iii) By or on beﬁalf ofa tax-exemﬁt nonproﬁt organization.

(13) The term umsolicited advertisement means any material advertising the comméréiai

This summary of the Commission’s rules is provided for convenience only. Individuals should
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availability or quality of any property, goods, or services whi'ch' is trgnsm'it.ted to any
person without that person’s prior express invitation or permission, in writing or
otherwise. o

 (14) The tetm personal relationship means any family member, friend, or acquaintance of
the telemarketer making the call. ‘

(g) Beginning January 1, 2004, common carriers shall:

~ (1) When providing local exchange service, provide an annual notice, via an insert 3n.the
subscriber’s bill, of the right to give or revoke a notification of an objectlm} to receiving
telephone solicitations pursuant to the national do-not-call database maiptamed by the
federal government and the methods by which such rights may be cxarcxsc.ed. by the
subscriber. The notice must be clear and conspicuous and include, at 2 minimum, the
Internet address and toll-free number that residential telephone subscribers may use to
register on the national database, =~ - -

(2) When providing service to any person or entity for the purpose of makin_g telephone
solicitations, make a one-time notification to such person or entity of the national do-not-
call requirements, including, at a minimum, cifation to 47 C.F.R. § 64.1200 and 16 C.F.R.
Part 310. Failure to receive such notification will not serve as a defense to any person or
entity making telephone solicitations from violations of this section.

(1) "The administrator of the national do-not-call registry that is maintained by the federal
government shall make the telephone numbers in the database available to the States so
that a State may use the telephone numbers that relate to such State as part of any

database, list or listing system maintained by siich State for the regulation of telephone
solicitations. - : ,

§ 64.1601 Delivery requirements and privacy restrictiong,

() Any person or entity that engages in telomarketing, as defined in section
64.1200(£)(10) must transmit caller identification information.

(i) For purposes of this paragraph, caller identification information must include either
CPN or ANI, and, when available by the telemarketer’s carrier, the name of the '
telemarketer. Xt shall not be a violation of this paragraph to substitute (for the name and
phone number used in, or billed for, making the call) the name of the seller on behalf of
which the telemarketing call is placed and the seller’s customer service telephone

number. The telephone number so provided must permit any individual to make a do-
not-call request during regular business hours.

(ii) Any person or entity that engages in telemarketing is prohibited from blocking the
© transmission of caller identification information, ' K

This summary of the Commission’s rules is provided for convenience only. Individuals should -
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(ifi) Tax-exempt nonprofit organizations are not required to cowply‘vqith this paragtaph.

§68.318 _Additional limitations,

(d) Telephone facsimile machines: Identification of the sender of the message: It shall be -

unlawful for person within the United States to use 2 computer or other elecironic device

to send any message via a telephone facsimile machine unless such petson clearly marks,

in a matgin at the top ot bottom of each transmitted page of the message or-on the first

~ page of the transmission, the date and time it is sent and an identification of the business, -
other entity, or individual sending the message and the telephone number of the sending
machine or of such business, other entity, ot individual. If a facsimile broadcaster
demonstrates a high degree of involvement in the sender’s facsiimile messages, suchas
supplying the numbers to which a message is sent, ttiat broadcaster’s name, under which

" it is registered to conduct business with the State Corporation Commission (or
comparable regulatory authority), must be identified on the facsimile, along with the
sender’s name. Telephone facsimile machines manufactured on and after December 20,

1992, must clearly mark such identifying information on each transmitted page.

This summary of the Commission’s rules is provided for convenience only. Individuals should
also refer to the rules in the Code of Federal Regulations at hitp://www.gpogccess.gov. .
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